Lesson 2 – Brainstorm and Plan 

Aims:

To learn what the components of a memorable 
advertisement or public information announcement are.

Objectives:
Complete worksheets to plan and script recording.

0-5 

Show slides 1-2, talk about the differences between public service and commercial radio. They should know there is a difference between the BBC and other (commercial) broadcasters in the UK, but are probably not aware the same is true in other countries (e.g. PBS in the USA).

5-15

Show slide 3, let them listen to and watch the video first. Then run it again, and either ask them to close their eyes or use the “no show” button on your projector if you have one. Students should find that the ad works almost as well without the visuals. This is because Harris is telling a story, and the sound effects behind him give a good mental picture of where he is and what is going on. The brain is very good at filling in the gaps.
Show slide 4, and run the audio by clicking on the link. Students should read the slide before listening to the clip. Run it the first time without comment, then run it again and explain what is going on.

15-25

Show slide 5. Annotate the blank slide with an IAWB pen as you collect responses from the students on what makes an ad memorable.

Good script, humour, suspense, shock factor, celebrity voiceover, creative editing, sound effects, sound processing, jingles.

25-35

Show slide 6, introduce project brief, let students think about possible ideas.

Show slides 7-10, pausing on each slide to allow students to answer questions to bring home importance of Audience and Purpose.

35-55

Students develop ideas using worksheets 2-4 to record planning.

Plenary

Discuss issues; allow to continue planning/scripts for homework

